Subject Line Ideas:

“[YOUR CITY] – help us Awake The State!”

“Floridians can’t afford this…” (used by Progress Florida)

“Fed up with Gov. Scott and the legislature?”

-----

Dear [NAME]
Gov. Rick Scott and legislative leaders have launched an all-out assault on Florida workers and their families.  If passed, their budget proposals will line the pockets of Wall Street fat cats with money taken from our pockets – the people on Main Street. Working families simply cannot afford more budget cuts.

That’s why folks in [YOUR CITY] are participating in “Awake The State”, a series of rallies taking place across the state this Tuesday, March 8th.  We must send a loud and clear message to our leaders in Tallahassee: Floridians can't afford more budget cuts.

All hands on deck: click here to RSVP for the [CITY] Awake The State rally.

While politicians are paying lip service to improving the job climate in Florida, they are cutting thousands of jobs and making it tougher for our state to recruit quality teachers, first responders, and other vital service workers.  Simply put, imposing a tax on teachers, firefighters, police officers, nurses and other public employees who have already agreed to cuts over the past six years to balance state and local budgets is just plain wrong. Enough is enough!

Join us as we Awake The State March 8th!  Click here to RSVP for the [CITY] Awake The State rally.

March 8th will be a big day for Florida. The 2011 Florida legislative session will begin, and Gov. Scott will give his State of The State address. And this time, Floridians from all walks of life in cities and towns throughout the state will join together to Awake The State and say “no” to budget cuts we as a state simply can’t afford.

Thank you for helping Awake The State this Tuesday!

[YOUR NAME, TITLE]
P.S.: If you’re on Facebook you can “Like” Awake The State here. If you’re on Twitter, you can follow Awake The State here.

A note on links. If you are directing people to a specific event registration page, you can add a tag at the end of the link to track all signups relating to that tag. So for instance, if you structure your link like this: http://wfc2.wiredforchange.com/o/8670/p/salsa/event/common/public/index.sjs?event_KEY=863&tag=yourorganization

We will be able to track people who RSVP for that event via your organization.







